PHOTOGRAPHS
[bookmark: _GoBack]If you are including professional photographs in your flyers, especially of people, there are a few guidelines that will make your publication easier and more attractive. Before you choose a photographer, do your homework. Ask your friends and fellow professionals for referrals. Go see several photographers. You should ask to see a portfolio of their work. Tell them what you want and what you are going to use the photos for. 
You might wish to involve your printer early in this process. If you already have photos and know which ones you would like to use, it’s a good idea to show them to the printer. He or she may tell you that they are not reproduction-quality photos. They may be too fuzzy, or there may not be enough contrast. If you have time to improve on the photos you want to use, this early warning will be helpful to you. If not, at least you won’t be surprised by the result, because you were forewarned. There is a particular difficulty with taking certain color photos and making them look good in black and white. A practiced eye can often tell when someone has taken a color photo and reproduced it in black and white, because it tends to lose contrast and doesn’t have the kind of crisp, sparkly look that a true black and white photo has. With the advent of image manipulating programs such as Adobe’s Photoshop, this can be corrected if you know what you are doing. If you’re not proficient with Photoshop, there are always people available to correct your photos for a fee, including service bureaus and some graphic designers. 
Professional offset printing can be quite expensive. We recently did a series of very high-quality flyers for a client that represented a number of performers, each of whom needed a 2-sided, 1-page promotional flyer. Some of the performers ordered four-color flyers, while others chose a 1-color (black and white, in this case). Even with a batch discount from the printer, the color flyers were still very expensive, and the black and white ones were certainly not cheap. 
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